
 I feel that the NAB's arguments regarding the inability of non-local entities 
to provide local programming like weather and traffic are ironic and 
hypocritical as they promote large conglomerates which also have little local 
interest.  This two-faced approach serves their interest in protecting their 
established market while reducing the benefit to consumers who are increasingly 
served watered-down and homogenized content.  Radio needs more competition, not 
less.  
 


